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READER'S PROFILE [1]

TMOSTLY CLASSIC] OREFEFICHEDNH S

(HEDOU—F—) CHEDU—F—) NERHEETTI,

Readers of "Mostly Classic" are leaders in society and primary consumers.

W 5RE DMERIER B 13 F i

W 53 1% O F e R

W 21 D F i A

A Ages (femal
Roaders by gender reregenes Ages(male] PIZ YN 3.67 ) ges (female) 7050 - GEB
5% 54.567% 29%“1 be'& 70 and above
° > KU EZ10.6% y
males 54.56 30-39 %%ﬁ;j;l:lo .5%
it 48.367 7080 L

females 48.36

Z %

Females

W E OHEER

Occupation

BAERZE. fh

Business owner,efc.

Ey HFIR
Student (BEE - #EL -5t REE)

Professionals (Doctor,Lawyer, Accountant,etc.)

RSB
Payroll labor job

EEES
(ER - B A - =ATRZE)

Freelance (Writer, Artist, etc.)

70 and above

24.4%
-

W UIA

Annual household income

AL 0.8%
Unkno l
8005 E
~30005 U EDEIE
¥8 million ~ ¥30 million
52.2%

80073 33

Less than ¥8 million

LE Al U 5.87 ]

¥15 million or more

200075 35 £

¥20 million or more

300075 ML

¥30 million or more

BEHEADEMNSE EREESHDHE8EEVWKMMNAEHEICEETNTVET,

About 50% of this magazine is distributed in Tokyo metropolitan area (80% when it includes Kinki metropolitan area).

JtimE 2.1%
Hokkaido

I 5 A St d

Areas of distribution

AL

Tohoku

2.5%

FE-TOE 3.3%

Chugoku - Shikoku

JUMl - HifE 3.5%

Kyushu - Okinawa

01

BREEDER

Housing

MESEET (1HE) - BE/ES

Live in company housing
g8vyyay - 7N—+ A

Rent a condominium

—FRTER

Rent a house

Zoft

others

ORRE

Home ownership rate

78.1%

BADEEEM
Book-purchase locations

Z0fts

others

HEARFSIE

Newspaper delivery agent

La—R-CDyav7
Record and CD Shops
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READER'S PROFILE [2]
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NENIEFZEDBNKRT. EMBERICEKZETULTVWET,

A lot of readers lead a high-quality life and take interest in traveling abroad and in financial dealings.

B S<FATIMESH

The airline which they often use

HERMESH I

Foreign-affiliated company airline

BAALTWIERMER

Financial investments

LEAE - BErE

vs GROUP

B S<HATINERMESA

Foreign-affiliated company airline which they often use

Z0fth
others

G7—IVTRIITAVY
Virgin Atlantic Airways
AF(Fwk
UNITED ARRLINES
JUFqya
British Airways
I IAR—I
SINGAPORE AIRLINES
7UFUT
Alitalia-Linee Aeree Italiane S.P.A.
I—JVISVR
AIR FRANCE

ines

—a

W ESRIT (1F79)
Foreign travel (yearly average)

#x 1.650
Sightseeing 1.65 times

£923,110

Business 3.11 times

‘LNES

FrANIT(vD
CATHAY PACIFIC AIRWAYS — KUY
AUSTRIAN AIRLINES
KLM
KLM ROYAL DUTCH AIRLINES

Ordinary deposit / Postal savings
ERTRE - i

Time deposit / Savings
R

Stocks

RESETE
Investment funds
SEEE

Foreign currency deposits

e

— G

I—
— AL
—
J—

ey
National bonds
EEMS DEE

Claims other than a national bond

AR

Pure gold savings
[ELEERZEVE]
Futures transactions
Zfth

others

m&ERL

No answer

7.1%

-l 2.5

o 3.77.]
‘

BERMEE

Financial assets

O&73U

No answer

0 10 20 30

40 50 60 70 80 90 [%]
(BEHOE)

Multiple answers

(==Y 1.4% ]

100 million yen or more

1EM%s

Less than ¥100 million

500073 3% 5-8%
Less than *¥50 million

300073 F3:3%
Less than ¥30 million

SRS, EER. EFIE. BABEREEREN
FALTWSERIEM

Financial investments of member of the Board of Directors,

WA EMEROFEIEEH

The average amount of money in financial dealings by occupation

s . . SHERE - EER
the individual business proprietor, etc. ﬁqnqge,idismon 190275
LEEE - BERE Professionals 179475
Ordinary deposit / Postal savings BAEZE T
EHES Fd Business owner, etc. | ——. 2l
Time deposit / Savings PN
R m Payroll Elericcll work 11537F
Stocks — [E—— E Eﬂ%
HEEET — v Freelance 11325
|— n
Invesiment funds ORI HTE  —— T
HETEE  — Payroll labor job — [E——— g
Foreign currency deposits ~ [I—" - — T
T— — Z
National bon{dés m Students | | . ,
EEAHDIEIE 0 500 1000 1500 2000 [5A/]
Claims other than a national bond m
e ave
Pure gold savings r m
BRI
Futuregutrunsacﬁons L m
Z At
others m
OERZL
No answer r m
I I I I I ]
0 50 100 150 200 250 300 [RA>k]
(EHOE)

02

Multiple answers
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READER'S LIFESTYLE [1]

SRICEAITBIERAE How do you enjoy classical music ?

BE<EMFBOVT—1
attend concerts
— ] -
A= 25 VY —MECIT<EE

S — e rumber o ines atend
==k The number of times attending to a concert
s '

_ kY ril;] o
N £713 13.68m

Opero — Averuge 13.68 times
i

Instrumental music
T m— g
A
ot —
ot —

others

; ; ‘ ‘ L (EHmE)
0 20 40 60 80 100 [%]  Multiple answers

BV —MAFEEETT<

With whom attends concerts BEELGEQEEEHCONT
Y
ven | oo
Alone | performance activities
BEE BRAEPLOTND
With Spouse is doing now
RBA-EA — BAETPo TV
With a friend / Acquaintance F s doitnga’l?;foce
JIW—=7 E=yi) STHIZN
With a group 0'7% Isl]*fgcl
T s unimerested
r 1 1 1 1 | (%Eﬁ@%‘) 1 1 1 1 1 1 |
0 10 20 30 40 50 (%] Multiple answers 0O 5 10 15 20 25 30 35[%]

BREMBUTVBAVHESR X —H— WFRBRUWAVEEEE X —h—

Presently owned AV equipment brands AV equipment brands seen needed in the future
EOEMIRIDEN 1.47 LAXMAN
Macintosh LAXMAN

B&W 1.9% T?JET- 3% =
B&W i}flm Nakamichi \ Ehgsﬁij’
PEEWERSY 1.9 ) KENWOOD
Accuphase KENWOOD
B h—> ONKYO
Diatone ONKYO
NE2AL, 3.17 ] BLW
Marantz B&W
KENWOOD RE
KENWOOD | 10.4% TOSHIBA
LAXmAN CEER XY 3.47 ]
LAXMAN B&O
+> 21 QD TANNOY
SANSUI TANNOY
TANNOY DENON
TANNOY NFYZwy DENON
N E = 5.27. Bopasonic TIN
PIONEER YAMAHA
onkYo @D SV 5.87,
ONKYO Marantz
JBL FFaTI—=Z
JBL Accuphase
R 114=7 D
YAMAHA PIONEER

[ . —_—p—y — - _
BRI LVE. TSAVYTLERDWT BE—LAYT7Y—COWNT

Users of a liquid crystal television and plasma television Home theater

HoTNB

Currently owned

MBTLEERFOTNS

liquid crystal television

TSAVFLEER STV

plasma television

BIRTZ N
Uninterested

'

BERTE N
Uninterested

=LY T I—I AT LOHBE

The total cost of a home theater system

¥ 94,7871

Average 947,800 yen
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READER'S LIFESTYLE [2]

HORTLMEZRBHBIEDTERZENICBIRREF ONIIL—RIBHRE,

The readers have an eye for the high quality and the value of the culture.

BBHESICEEKDHIEHD (FRUSMN)

Hobbies and interests

JiSEy
Travel

—

e m—
BRIEEE
b (1087

Car

BH (HAS)  e———
Photography (camera) — [— 24.0%

NYDY (AVF—RUR)  ———

Personal computer (Internet) = s
dJwz
I5
it
Cosmtics r
ZDfth
11.9%
others F
I I I I I I

0 10 20 30 40 50 60

BERADAASA—H—

Favorite camera makers

NFy=ws

Panasonic

S4h

Leica

NYA

e
V- X
Ony

TIT4)
FUJI FILM

NRIFVI X

Pentax

FUVKR CXTD
OLYMPUS \

ya—

RICOH

Z0ft

others

—

EERALTVBLRERA—N— (X1%)

Favorite cosmetic brands (women)

AN=T—D

Covermark

NheLb—Ya 7
Bearcereju

IUYPRZ-7—7Y CWA
Elizabeth Arden

—FUvF 3
Nina Ricci N

IR EWE
AVON

el 2.1
o
gu==2
Clinique
(YJ-¥Y.-0-5V @]
YVE SAINT LAURENT

SR

CHANEL
FTAA—I
Dior

DHC

DHe
EE
Kao

04

16.6%

[

HERY

Kanebo

Max Factor

Ep%=IN 3.97. ]

Lancom

St 367 ]

Kose

f\

NWORTFHE—

BL<RENDIHEDESR

Kind of alcohol consumed

Bl —

peiding

White distilled liquor — |——

FETE —
Wh/iskley 16.8%

BREITL)  —
Don't drink
i
3.7%
others F | | | | | | |
0 10 20 30 40 50 60 70 [%]
(EHOE)

Multiple answers

BHOE)

Multiple answers

BFfEUTWB BEIEA—N— (EomsalidEig.2ra)

Owned automobiles (average number possessed=1.27)

X%

SUZUKI

FANY

DAIHATSU

ZN) 2,8%
SUBARU

==
MITSUBISHI
ROEN 3.9% ]
MAZDA

% - 0.2
HONDA

BFfIEULTWAEABEIEA—H—

Owned automobiles (imported)

VPsdnbTy 1.57 )
Alfa Romeo

2 zof

Opel other

A>T

Porsche —\

g7

SAAB

774

Audi

s

Jaguar

AR

VOLVO

BEROINIA—H—

Preferred golf equipment brands
U1V CREA

Wilson )

Sz

212

matumar

Vi OB ~

F—S—AAR

Z0fts

other

Taylor Made
~IUH >
Macgregor

FvOY

Callaway

Jo7
PRGR
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READER'S LIFESTYLE (3]

REPEEERETSYRER. RRBRICHEFTVEDLERO>TVLETY,

Highly interest in expensive brand goods like watches and jewels.

=,
2o - @ BERAOI SV (5HE) M. . 7 BALIZWT S (1)
0o Favorite brand dresses, shoes, bags (males) Brands he wanfs fo buy
@ 1 [%] WA ARy 16.6%  SURY 42%
80 @ @ LOUIS VUITTON ANVIN
5.4 Ave) 10.5% OIN 4.0%
60 — S @ ® dunhill LOEWE
NU— 8.7% TZ7 3.9%
40 @ e oM o BALLY 0 Ermencgildo Zegna
2.1 TIAZ 7.3% AFAT 3.4%
20 — HERMES Cartier
0 FIR—= 7.1% Jrt—F 3.0%
= NG S FO HO I¢ = Uw NF S R® JI £o O NF O< 9T e GIORGIO ARMANI VERSACE
N8 X8 J92 98 2% 28 1E VT 7L MY 78 58 7 V8 23 37 EF 5 997 6.8% 27 28%
Z NG CZER F8 S 5E A% 12 52 5 wl 18 F2 73 R¥ UE FC 4 Guccl COACH
2 Us Y 0 o Ys A b 8 bsg % Hxg dT TF 14T Q Hyo JISHE 6.5% RaS 2.4%
El 159 I :o1C 2% 23 = < 5 g Salvatore Ferragamo M-
¢ £ 58 A A S B 78 oLIO-LY 51%  E0f 29%
Z )l/g lj 5 o | 2 aipl auren ofhers
v | H v N—=N1U— 4.8%
i N S BURBERRY
= =z
150 — — e o
® MEAOTSVK (i) B H B BALZWT 5K (i)
120 — Favorite brand dresses, shoes, bags (females) Brands she wants fo buy
— KT TIVAZ  20.4% J—F 5.6%
10.0 B4 (%] HERMES ’ coacH "
8.0 [— Tvx)U 12.3% rwZ 5.3%
S ®» o) CHANEL ’ TOD'S ’
60 = (4.4 X 4.3 ) WA -Hqky 10.5% OIA 5.1%
LOUIS VUITTON LOEWE
40 @™ @ 1304
@ D @ @ Fd—Ib 9.7% 9. Y. 0—5Y 3.9%
20 Dior YVE SAINT LAURENT
o JvF 9.3% JrZ— 2.4%
§ LQ 3% 79 g Og Lo YI FI IQ Y3 JE N3 4F EE A5 Uz 72 # el e
2 49 1% 15 9 IS Yo %8 ZE % 7% 55 18 5% 09 VB 12 }5 D N—=NU— 6.8% Z0fth 2.9%
2 .8 F§ 530 FZ N0 X3 U A& AZ %% FFZ NE -6 @ FE S 2 fp BURBERRY others
= A | 5y 19 27 2 Uz ¥z N HR ve 7 SISHE 5.8%
3 4 T E > 3 12 Y8 F< = - :6%
o ~ 3 2 B T - IZ N F Salvatore Ferragamo
7 : 7 37 9%
° T x e
1 o
an - = =
25.0 [~ = = | BAULC WS BEE (31)
.Em a{F%I:j\ ,ﬁhﬁg (|% |‘$|) Watches, jewels he wants to buy
200 — Favorite brand watches, jewels (males) OLwhz 25090 WC 2.3%
s [o] ROLEX wC .
ZAAH 15.8% SVH-FIR- V=% 1.8%
OMEGA ALANGE & SOHNE
T4 13.9% TIVAR 1.7%
Cartier HERMES
tTAO— 9.4% J7Y10Y3IVAIVEY 1.6%
SEIKO VACHERON CONSTANTIN
TWHY 9.1% NRS14 1.5%
BVLGARI PANERAI
% O #3 02 Y9 Hy 02 Jg Y T2 IE I X EQ HQ Yo > 55 U % I5Y933—-5— 50% TSVINV 1.4%
3 1= X2 Us 73 e v bz >0 AS w2 )I/)g 59 vz 3 5% 15 5% 75 @ FRANICK MULLER ° BLANCRAN
T8 AT F2 &% 78 Iz P75 G ca %27 08 Z° 73 Ji2 L8 ’,7% 7 il YFZY 3.9% JEZ 1.4%
o =
2 1 2 s 3 S5 7= 79 B cmzeN” NOMOS
v o S bg Yo ¥ F—FIES 25%  EOf 2.8%
| z vg Fro 3 AEDEMARS PIGUET others
708 2
1z %
xz v
5
>
= cWEEH B2 (ni)
200 — = = %lbr& als
[ | Qﬁﬁ o) H% I:I+\ EEE (H'I‘E) Watches, jewels she wants to buy
150 o & f4.5) Favorite brand watches, jewels (females) RNFAT 20.4% WC  1.8%
B a4 (%] Cartier IWC
AU 13.0% TIVAR 1.7%
BVLGARI HERMES
100 F4o7=— 111% 43— 1.6%
TIFFANY SEIKO
50 SR 9.7% A by 1.5%
: CHANEL LOUIS VUITTON
aOvyoz 93% FAF—=I 1.5%
o ROLEX Dior
ERE o I = O T® J0 Y0 Y= g > ¥ Ky Yz =2 Yan=b 7.4% E7IT 1.4%
z 70 09 3% FX YE Ay Az xT 2 . A0 g 52 HAg 7 SPVIUTRT Al 5.5% RAS—k 1.4%
7 | LA SR TR AR = 2 | s 1% £ 3 Van Cleef & Arpels Pomellate
T T A 3L v ke b2 ) Ya—A 3.7% I A— Ok 1.3%
z v ® i CHAUMET JaegerleCoultre
~ AAHA 3.7% Z0Dfth  4.0%
OMEGA others
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nERLSEE

WERRAEE ) /\U—BRZRALTHENLET,
(LEREZCHEREFEIENTNET)
WEESASIIRANEVTORFEIRDBHEBZD XY,

BLEEDSHBICOWT

[LEFHEICDOWT

BT —9ANBOBEFAFELHAREAEROLE ATRBEWED,

B0 REBIE 4. OO, JE=REXIETIDREMmMEL L.
EE8MmM~10mmARAICL 17U RLTTEW,

BUAIC3IMMEZE, BDRELZEMBLT I W,

LEDEEEEICDWT
BEAEDEEREEN LEBHOUSEIFINTEEFICHDE,

AfElcoWT

BAERBOARHHTIOBIE REIELTHERS DRIARELEY,
U £ - B - fREDSEEIEZORBEELET,
BRERADSAIE M5 E2OOBE3S I TORNMERTEXT,

B AL ERE BBty B ERFLEAR—R
BEE (H) Rfat X (RttmmxAmm)
=4 1,000,000 267x200 i s
#=2EpIE 1,800,000 287x420 54 267Mm 1p  287mm
FEHERE 1,600,000 287x420
HNo— 1P 800,000 287x210
£/40 P 600,000 287x210 ~200mm 210mm
No— 1/4P 250,000 65x184
T/70 1/4P 150,000 65x184
I\AF(C) 1,000,000 —
WY 7T IREDHEEREIF 1BHD30AMEERDET,
KAESTFHEOTRICIERDEE A
KEZADRRAY. FRIRS. B (Rf@Etha L) I DOWTIFBLEEREE W EEXT,
B/\AFF VB EOREEOHEZRGEIBTWLEETD,
BRUICHDSBRNES RREARZAEIIC7S VB TLIES W, :
L &
F2RME 287mm
HiERHEE
420mm
NEERLEHE weunsc) NEESLEEAR—2Z
BEE (M) BRI X (KttmmxicEmm)
5 EERLRE
REALE B 300,000 126x188 AT
EmEALE CHAT 50,000 85x93 (#E257mmx1&188mm) (%1 26mmx1&188mm)
BERLE DY 25,000 42x93

Co917

42x93
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